
     

 
 

HDFC Life’s latest brand campaign speaks about 

empowering loved ones to overcome challenges 

through self-belief 
 

Highlights the role of family and timely financial planning in overcoming 

challenges 

 

Mumbai, February 7, 2023: HDFC Life, one of India’s leading life insurers has launched its 

latest brand campaign based on the core idea that ‘protection starts with self’. With this 

campaign, HDFC Life takes its brand promise ‘Sar utha ke jiyo’ a step further by delving 

deeper into the concept of ‘protection’. It highlights the need to ensure that we are able to 

secure our loved ones from any downfall in life while also securing their future. 

 

Every year, thousands of students move out of their homes, relocating to other cities in 

pursuit of better opportunities. Many of these students are from a semi-urban or rural 

environment, hence they often struggle to adapt to their new, urban surroundings.  

 

Taking this thought ahead, HDFC Life’s latest film depicts an endearing story of a young, 

bright student who is empowered to continue her journey with a sense of pride, with the 

right support from her father. 

 

The campaign highlights the pivotal role played by families in supporting and enabling their 

loved ones to bounce back from challenges that life throws their way, just the way life 

insurance enables an individual to deal with life’s uncertainties by securing them financially. 

 

To watch the film, click here https://youtu.be/tkSeZd4Y5wY 
 

Speaking on the campaign, Vishal Subharwal, Chief Marketing Officer and Head E-

commerce & Digital Business, HDFC Life, said “Our aim has always been to showcase 

narratives that are engaging and relevant to our audiences. Last year’s campaign focused 

on the resilience of students and families amidst the challenges of the pandemic. This year, 

we have focused on the need for students to own their identities irrespective of how others 

perceive them. Family plays a critical role in enabling youngsters to recognise their self-

worth and also in securing their future financially. This resonates with our philosophy of 

financially securing individuals and enabling them to face life’s uncertainties. It reinforces 

the need to be financially secure and prepare our future generation to cope with life’s 

challenges and uncertainties and live with pride.” 

 

Adding further, Rajdeepak Das, CEO & Chief Creative Officer – South Asia, Leo 

Burnett said “In today’s world we often see the youth struggling with their identity of who 

they are and where they belong. Our film narrates one such heart-warming story where a 

father not only gives his daughter the financial confidence to pursue her dreams but more 

importantly gives her the emotional support to stay true to herself. A valuable message that 

will resonate well, especially with the youth – Sar utha ke jiyo!” 

 

The campaign will be available across multi-media platforms – Television, Digital, Outdoor 

and PR. 
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HDFC Life Insurance Company Limited ('HDFC Life' / ‘Company’) is a joint venture between 

HDFC Ltd., India’s leading housing finance institution and abrdn (Mauritius Holdings) 2006 

Limited, a global investment company.  

 

Established in 2000, HDFC Life is a leading, listed, long-term life insurance solutions 

provider in India, offering a range of individual and group insurance solutions that meet 

various customer needs such as Protection, Pension, Savings, Investment, Annuity and 

Health. The Company has more than 60 products (including individual and group products) 

and optional riders in its portfolio, catering to a diverse range of customer needs.  

 

HDFC Life continues to benefit from its increased presence across the country, having a 

wide reach with branches and additional distribution touch-points through several new tie-

ups and partnerships. The count of distribution partnerships is over 300, comprising banks, 

NBFCs, MFIs, SFBs, brokers, new ecosystem partners amongst others. The Company has a 

strong base of financial consultants.  

 

For more information, please visit www.hdfclife.com. You may also connect with us on 

Facebook, Twitter, YouTube and LinkedIn. 
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