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Press Release

HDFC Life’s latest digital campaign #ClickKaroInsurekaro
highlights the ease of buying life insurance online

Mumbai, October 29, 2021: HDFC Life, one of India’s leading life insurance companies, in
its latest consumer awareness campaign, emphasizes on the ease of purchasing life
insurance online and its varied offerings for different life stages.

HDFC Life has released six well-crafted films for the #ClickKaroInsureKaro campaign that
focus on different life stages of an individual - as a young working professional, a married
person, a proud parent, retirement, etc. and associating these life stages with specific HDFC
Life products.

#ClickKaroInsureKaro follows the success of the ‘Buy Online’ digital campaign
#YeSahiTohLifeInsuranceOnlineKyuNahi that was launched earlier this year. The last
campaign focused on the protagonist, Manjot Singh, highlighting the ease of buying life
insurance online. In the latest campaign, the same protagonist, Manjot Singh, focuses on
life stage based products while talking about the ease of buying online. In this series of
films, he portrays the role of his father as well as his son. Through various relatable
scenarios such as retirement planning, home renovation and vacation plans, the audience is
exposed to the wide range of benefits that HDFC Life insurance plans offer customers.

The past couple of years have been transformative, making digital purchases imperative.
The thought behind the campaign was to showcase how a critical financial tool such as life
insurance can be purchased online, easily. This in turn would enable individuals to fulfill
their long term goals while also securing their loved ones, financially.

Link to the films: https://youtube.com/playlist?list=PLPV2NFEDCbD0X7avlJ20wFIZcRCUEUdji

Speaking on the campaign, Vishal Subharwal - Head-Marketing, Digital Business & E-
commerce, HDFC Life said, "Over the last one year consumers have been purchasing
most products online. However, the idea of purchasing life insurance online is yet to become
popular. It has been our endeavor to convey the benefits of buying life insurance online.
There is a wide range of life insurance products that are designed to meet the life stage
needs of every individual. These can be purchased via the digital platform in a convenient
manner. We hope to be able to drive this message through our latest campaign.”

The campaign was ideated by creative agency partner Logicserve Digital. Providing further
insight about the campaign, Manesh Swamy, Vice President - Creative, Social, PR &
Marcom at Logicserve Digital, said “After the success of the Buy Online campaign, we
wanted to move the consumer from interest to intent via deep-diving more on the plans and
the features of the products. Last time the stories revolved around the lockdown phase this
time we planned it around the Festive season and unlock phase.”
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About HDFC Life

HDFC Life Insurance Company Limited ("HDFC Life' / *Company’) is a joint venture between
HDFC Ltd., India’s leading housing finance institution and Standard Life Aberdeen, a global
investment company.

Established in 2000, HDFC Life is a leading long-term life insurance solutions provider in
India, offering a range of individual and group insurance solutions that meet various
customer needs such as Protection, Pension, Savings, Investment, Annuity and Health. As
on September 30, 2021, the Company had 38 individual and 13 group products in its
portfolio, along with 7 optional rider benefits, catering to a diverse range of customer needs.

HDFC Life continues to benefit from its increased presence across the country having a wide
reach with 372 branches and additional distribution touch-points through several new tie-
ups and partnerships. The count of our partnerships is over 300, comprising traditional
partners such as NBFCs, MFIs and SFBs, and including new-ecosystem partners. The
Company has a strong base of financial consultants.

For more information, please visit our website, www.hdfclife.com. You may also connect
with us on Facebook, Twitter, YouTube and LinkedIn.
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