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“IPL as a brand will
continue to get bigger”

HDFC Standard Life Insurance
Company is the associate sponsor of In-
dian Premier League (IPL) franchise
Rajasthan Rovals. The insurance com-
panycameonboardinthelastseason. fn
aninterviewwith FE'sRahulSharma,
Sanjay Tripathy, executive vice-presi-
dent and head-marketing of HDFC
Standard Life talks about its associa-

tionwiththelIPLteam, andtheimpactof

thecurrentcontroversyontheinsurance
brand.Editedexcerpts:

How was IPL 3 for HDFC Standard
Life? Are vou happy with the way it
haspannedout?

Our association with Rajasthan
Royals for two consecutive years has
been aimed at bringing out to the fore
ourcommon values- self respect orliv-
ing life with head held high. The pres-
enceof ourcompany logoon the jersey
of theplaverscreatedapositiveimpact
to the huge fan following of the RR
team. The matches got huge television
coverage and were enjoyed by viewers
across the country. We also leveraged
meet and greet opportunities with our
channelpartnersandcustomers.Ithas
been able to meet our expectationsand
wearehappywiththereturns.

Do you see any impact of the
controversy on the IPL brand and
IPL as an advertising/marketing
opportunity?

The recent controversy surround-
ing IPL is more of an administra-
tive/management issue and not
necessarilyatthegamelevel. Advertis-

ing is the main revenue for IPL and
thereisnodipinratings in spite of the
controversies. None of the current 1s-
sues are likely to impact the equity of
the IPL brand as such. In my opinion,
only twofactors can impact Brand [PL
and in turn impact involvement and
viewership: match fixing and perfor-
mance. The kind of performances
which we have seen this year ranging
from the genius of Tendulkar to

the grit of Warne and Kum-
ble and the ice cool Dhoni
has left the crowd wait-
ingformore. And these
factors are the chief
contributors and pil-
larsof the IPLbrand.
This reason, coupled
with the increase in
teams and matches
from next year on-
wards will make ™% §
the IPL brand big- y
gerandbetter:

Do yvou fear that
the negative cover-

age can have a
spillover effect on the
brands associating

themselves with IPL?
No, Idon't think so.
However, the

governing council needs to have more
due diligence so that the IPL is more
transparentanditscredibilityandrep-
utationremainsintact.

Will you associate with IPL in the
nextseason?

Theinterest is rising, and we expect
that the viewership of the upcoming
seasonwillalsorise. IPLasabrandwill

continue to get bigger
with the addition
of two new teams
which will in-
crease the
footprint, re-
gional and
city loyalties,
We would con-
tinue with our
association
withRajasthan
Royals next
year if it con-
. | tinues to give
ﬁi us the same
: value and re-
turns on invest-
ment.



